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212x154x9 mm. This item is printed on demand - Print on
Demand Titel. - Master's Thesis from the year 2004 in the
subject Business economics - Marketing, Corporate
Communication, CRM, Market Research, grade: A-, ESG
Qoo Management School, Paris, 33 entries in the bibliography,
Y language: English, abstract: European Media is writing daily
articles about the situation of the European airline business.
The European airline market is, at the moment, with all the
DOWNLOAD e important changes and actual turbulences, the most dynamic
industry sector. Some of these changes are:The creation of
new low-cost airlines in Europe, like Germanwings (Germany),
Volareweb (Italy), and Sky Europe (Slovakia); The
disappearance and bankruptcy of airlines, such as V-Bird
(Netherlands) and Swissair; Air France merges with KLM to
become the worlds biggest airline group; A significant increase
of purchases of airplanes by Arabic airlines. This thesis focuses
on the low-cost airlines, which arrived in Europe during the last
10 years and changed micro and macro environment of the
airline business. Low-cost airlines like Ryanair and EasyJet
make big profits while Alitalia, British Airways, Air France, and
Lufthansa are having enormous problems.The general opinion
is that low-cost airlines are successful...
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An incredibly wonderful book with perfect and lucid explanations. It normally is not going to price a lot of. | am just
very happy to tell you that this is the greatest pdf we have go through within my personal lifestyle and could be he
finest book for at any time.

-- Bart Lowe

This is basically the greatest pdf i actually have go through till now. It is definitely simplistic but surprises within the
fifty percent in the ebook. | am easily will get a delight of studying a published ebook.
-- Hyman O'Conner Il
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