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having built or advised hundreds of successful brands worldwide. Duane Knapp's Promise philosophy has been
highly acclaimed and extensively referenced and quoted in hundreds of publications and books. Brand success
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the emotional and functional benefits from a customer's perspective. The BrandPromise applies to every type
of organization, from associations, philanthropic enterprises (charities and non-profits), and personal brands
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executives and leaders with in-depth analyses of many Genuine Brands, including Ketel One, Costco, the Make-
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Callison Architecture, RK Dixon, Bartell Hotels, and Tourism Vancouver. The BrandPromise book reveals the
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