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THE BRAND PROMISE: HOW KETEL ONE, COSTCO, MAKE-A-WISH,
TOURISM VANCOUVER, AND OTHER LEADING BRANDS MAKE AND
KEEP THE PROMISE THAT GUARANTEES SUCCESS

McGraw-Hill Education - Europe. Hardback. Book Condition: new. BRAND NEW, The Brand Promise: How Ketel
One, Costco, Make-A-Wish, Tourism Vancouver, and Other Leading Brands Make and Keep the Promise That
Guarantees Success, Duane E. Knapp, Brand expert, popular speaker, and Fortune 500 advisor Duane Knapp
presents The BrandPromise(R), his secret formula for becoming a Genuine Brand. Making the right promise,
keeping it, and fulfilling your BrandPromise commitment will transform your business or organization into a
"one-of-a-kind" brand that customers, employees, and shareholders will trust and support for years to come.
"A brand's promise is the new currency for success," says Knapp, who teaches from personal experience,
having built or advised hundreds of successful brands worldwide. Duane Knapp's Promise philosophy has been
highly acclaimed and extensively referenced and quoted in hundreds of publications and books. Brand success
rests on three principles: 1) Provide a unique experience with products or services that enhance your customer's
lives 2) Inspire employee partnership, passion, and support 3) Create a perception of exceptional value and
distinctive benefits and deliver on your promise. Genuine Brands make a promise and keep it. This promise
begins with a diGerent mindset than business as usual. It's not just about doing a good job-it's about optimizing
the emotional and functional benefits from a customer's perspective. The BrandPromise applies to every type
of organization, from associations, philanthropic enterprises (charities and non-profits), and personal brands
(celebrities, athletes and executives), to professional service firms (doctors), entrepreneurs, small businesses,
and member-centric businesses (credit unions and co-ops). Knapp provides insights from a wide range of
executives and leaders with in-depth analyses of many Genuine Brands, including Ketel One, Costco, the Make-
A-Wish Foundation, Destination Marketing Association International, SAFE Credit Union, Annika Sorenstam,
Callison Architecture, RK Dixon, Bartell Hotels, and Tourism Vancouver. The BrandPromise book reveals the
secrets...
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Th e OGicial  eBay  Gu id e:  To  Bu y in g,  Sellin g an d  C o llectin g J u st A b o u t                                
Ev ery th in g   
Simon & Schuster Ltd. Paperback. Book Condition: new. BRAND NEW, The OGicial eBay Guide:
To Buying, Selling and Collecting Just About Everything, Laura Fisher Kaiser, Michael Kaiser,
Omidyar, Pierre, HAPPY HUNTING(TM) ON eBay Aunt Fannie's...
Sav e eBo o k »  

Bu lly ,  th e Bu llied ,  an d  th e N o t- So  In n o cen t By stan d er:  Fro m P resch o o l to  H igh                            
Sch o o l an d  Bey o n d : Breakin g th e C y cle o f  Vio len ce an d  C reatin g M o re Deep ly                                  
C arin g C o mmu n ities     
HarperCollins Publishers Inc, United States, 2016. Paperback. Book Condition: New. Reprint.
203 x 135 mm. Language: English . Brand New Book. An international bestseller, Barbara
Coloroso s groundbreaking and trusted guide on bullying-including cyberbullying-arms
parents...
Sav e eBo o k »  

It's  J u st a Date:  H o w  to  Get 'em, H o w  to  R ead  'em, an d  H o w  to  R o ck 'em                    
HarperCollins Publishers. Paperback. Book Condition: new. BRAND NEW, It's Just a Date: How
to Get 'em, How to Read 'em, and How to Rock 'em, Greg Behrendt, Amiira Ruotola-Behrendt,
A fabulous new guide to dating...
Sav e eBo o k »  

Th e Vo y agers Series -  Eu ro p e:  A  N ew  M u lti- M ed ia A d v en tu re Bo o k 1                      
Strength Through Communications, United States, 2011. Paperback. Book Condition: New.
229 x 152 mm. Language: English . Brand New Book ***** Print on Demand *****.The Voyagers
Series is a new multi-media, multi-disciplinary approach to teaching...
Sav e eBo o k »  

A  P aren t s Gu id e to  STEM     
U.S. News World Report, United States, 2015. Paperback. Book Condition: New. 214 x 149 mm.
Language: English . Brand New Book ***** Print on Demand *****.This lively, colorful
guidebook provides everything you need to know...
Sav e eBo o k »  
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C ro ch et:  L earn  H o w  to  M ake M o n ey  w ith  C ro ch et an d  C reate 10 M o st P o p u lar                                        
C ro ch et Pattern s f o r Sale:  (  L earn  to  R ead  C ro ch et Pattern s,  C h arts,  an d                                
Grap h s,  Begin n er s C ro ch et Gu id e w ith  P ictu res)             
Createspace, United States, 2015. Paperback. Book Condition: New. 229 x 152 mm. Language:
English . Brand New Book ***** Print on Demand *****.Getting Your FREE Bonus Download
this book, read it to the end and
R ead  Bo o k »   

Th e Tale o f  J emima P u d d le- Du ck -  R ead  it  Y o u rself  w ith  L ad y b ird :  L ev el 2                           
Penguin Books Ltd. Paperback. Book Condition: new. BRAND NEW, The Tale of Jemima
Puddle-Duck - Read it Yourself with Ladybird: Level 2, This is a gentle adaptation of the classic
tale by Beatrix Potter. Jemima
R ead  Bo o k »   

P ep p a P ig:  N atu re Trail  -  R ead  it  Y o u rself  w ith  L ad y b ird :  L ev el 2                         
Penguin Books Ltd. Paperback. Book Condition: new. BRAND NEW, Peppa Pig: Nature Trail -
Read it Yourself with Ladybird: Level 2, Peppa Pig and her family are enjoying a nature walk
when they get lost.
R ead  Bo o k »   

Fro m Kristalln ach t to  Israel:  A  H o lo cau st Su rv iv o r s  J o u rn ey                  
Dog Ear Publishing, United States, 2009. Paperback. Book Condition: New. 226 x 152 mm.
Language: English . Brand New Book ***** Print on Demand *****.In the 1930s, as evil begins to
envelope Europe, Karl Rothstein
R ead  Bo o k »   

Sleep in g Beau ty  -  R ead  it  Y o u rself  w ith  L ad y b ird :  L ev el 2                     
Penguin Books Ltd. Paperback. Book Condition: new. BRAND NEW, Sleeping Beauty - Read it
Yourself with Ladybird: Level 2, In this classic fairy tale, Sleeping Beauty pricks her finger on a
spinning wheel and falls
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